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An International Expo bringing together Renewable Energy
Producers, Equipment Manufacturers, Technology
Providers, Consultants and Allied Industry

JOINTLY ORGANIZED BY CONFERENCE PARTNER
Karnataka Renewable Energy MEDIA DAY
Wi Systems Manufacturers Association MARKETING
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ABOUT THE EXPO

The Green Energy Expo being organized jointly by Media Day Marketing and KRESMA which is the only
Renewable Energy association in Karnataka to be recognized by MNRE will be acting as a one stop
platform for the stake holders in the Renewable Energy sector such as Manufactures, developers,
Technology Providers.

The Event is being organized in Karnataka where the share of Renewable Energy is the largest in India.
About 50% of the power demand in the state is met through Renewable Energy. Along with this, The
Distribution companies in Karnataka stand among the largest players in the Green Term Ahead Market at
the Indian Energy Exchange. Thus The Green Energy Expo in Bangalore stands as a good market for the
companies engaged in the Renewable Energy sector to show case their products and services and
increase their market promotion.

THE RE SCENARIO

IN INDIA

The renewable energy sector in India has seen a tremendous growth
with the world's largest renewable energy expansion program taking
the total capacity of RE to 175 GW till 2022.

India has moved to the 4th position globally for overall installed RE
Capacity and achieved its Nationally Determined Contributions (NDC)
commitment 9 years in advance after crossing the 40% installed
capacity target from non-fossil sources in November 2021 itself.

The change in regulations and technical advancements lead to The
Installed solar capacity increase from 2.6 GW to 46 GW, the wind
capacity saw an addition of 5.5 GW leading to the total renewable
energy installed capacity increase by 284% in the last 7.5 years. A
record low solar tariff of Rs 1.99/ unit has also been achieved making
solar power more affordable.

As per a report by the Reserve Bank of India, Karnataka stands to be
first among all the Indian states in respect of the total installed power
of grid-interactive renewable energy with the total capacity at 15,463
megawatts (mw) followed by Tamil Nadu (15,225 mw), Gujarat(13,153

mw), Maharashtra (10,267 mw).
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WHY EXHIBIT WHY VISIT

A One stop for all latest industry
trends in one place

Lead Generation
Branding

An Apt Platform to reach the Targeted Customers See new products and technologies

A one stop for all latest industry trends in one Eouiescng Kendors

place.
An Excellent opportunity to showcase new products
and technologies to leading Clients

Compare and decide what best suits
your business needs

A helping platform for making
purchasing decisions

Learn about the latest trends, and
engage Face-to-Face with Suppliers.

The Right Platform to boost your business

An Excellent opportunity to engage Face-to-Face
with Prospective Clients.
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An apt platform to connect with right

An Apt Platform to Connect with Right Partners for :
partners for your business needs.

your business needs.

EXEIB e =] = =

Manufacturers & Suppliers Generator Equipment Manufactures

Distributors & Service Providers Wind Power
Photovoltaic Cell Manufactures Geothermal Heat Pump
Tidal Power

Biomass & Bio Gas

PV Equipment & Materials Manufacturers
Project Developers / EPC Contractors

Solar Water Heaters and Systems Wave Power
System Integrators Total PV Solution Providers

Research Institutes Service Providers, Finance and Banking

RAARARA®

Solar end use Manufacturers Community and Investors

RRAAAAARAE®

Waste to Energy Project

VISITOR PROFILE

Government Officials & Policy Makers Facility managers

Project Developers & EPC Contractors Sr. Corporate executives
Distributors & Channel Partners Captive power consumers
R & D institutions

Technology developers

System Integrators
Banks, VCs, IPPs & Investors
Architects and Consultants
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Project Procurement officials
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SPONSORSHIP
OPPORTUNITIES

PUT YOUR BRAND WHERE
BUSINESS HAPPENS

A premium platform for brands seeking visibility,
meaningful industry presence and connection
with the exhibition community.
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BE SEEN STAY VISIBLE SHOW VALUE
Event-linked brand Digital and on-site Clear, agreed
visibility placements deliverables
O(.O Designed for sponsors looking to build awareness, present products and

associate their brand with a professional B2B exhibition environment.

an
INDIVIDUAL ASSET DELIVERABLES

Each opportunity is scoped clearly to protect both sponsor expectations
and event delivery.

Sponsorship Fee: ¥1,50,000 | Max 1

YOUR

= Sponsor supplies branded bottles and all required quantities.
‘%.. saan  BRAND “'":'

« Sponsor handles production, packaging, transport and replenishment.
« Media Day Marketing provides the agreed sponsorship platform and approved sponsor remgmtmn

T
» Distribution point, quantity and process must be confirmed in writing. 1o 4 : : i




CARRY BAG SPONSOR*
Sponsorship Fee: ¥1,50,000 | Max 3

+ Sponsor supplies the branded bags.
» Sponsor manages design, printing, quantity, packing and delivery.
Media Day Marketing provides the agreed sponsorship platform and approved sponsor recognition.

-

Mo bag manufacturing or printing is included in the sponsorship fee.

EXHIBITOR KIT SPONSOR*
Sponsorship Fee: ¥1,50,000 | Max 1

» Sponsor supplies kits and any approved inserts or contents.

» Sponsor manages assembly, packing, delivery and replenishment.

* Media Day Marketing provides the agreed platform and sponsor recognition.
= Kit contents, quantities and distribution process must be confirmed in writing.

-

* This is a platform only sponsorship. The organizer will only be providing the
platform and all deliverables have to be made by the sponsor

EVENT DIRECTORY SPONSOR
Sponsorship Fee: ¥2,00,000 | Max 2

» Sponsor logo and approved company details in the agreed directory placement.
» Clickable website link in the digital directary, if supported by the format.

* One short company profile or promotional message within content limits.

» Artwork and placement subject to the directory deadline.

Sponsorship Fee: ¥3,00,000 | Max 1

=) REGISTRATION
* Branding on approved directional signage located inside the exhibition centre only.

* Placement on agreed signage units, subject to venue approval and availability. ] =) EXHIBITION

« Sponsor supplies print-ready artwork by the deadline. W

* Printing, fabrication and installation are separate unless included in writing. = 000 CouRT r
L ' !




HALL ENTRANCE BRANDING SPONSOR . =
Sponsorship Fee: ¥3,00,000 | Max 1 5

= Branding on the agreed hall entrance unit at one approved location.
» Sponsor artwork incorporated into the approved layout.
= Al placements are subject to venue rules and final approval,

Branding on one registration counter only.
* Logo on the approved counter fascia or panel.
» (One approved OR code or short call-to-action may be included if space permits
« Additional counters are charged separately.

* Production and installation are separate unless included in the final proposal.

REGISTRATION

Welcome

Sponsorship Fee: ¥3,00,000 | Max 1

+ Sponsor logo included in the approved photo wall design.

» Brand may appear in photographs taken at the wall, subject to actual usage.
» Sponsor branding appears alongside event branding and other confirmed sponsor
* Fabrication, printing, installation and removal are separate unless agreed otherwise.

\

LENYARD SPONSOR

Sponsorship Fee: ¥3,00,000 | Max 1

« Sponsor branding on the approved lanyard design.

* Sponsor logo positioned alongside event branding and other approved marks.
= Sponsor approves final artwork and confirms quantities and deadlines.

+ Manufacturing, printing and delivery are separate unless explicitly included.




Sponsorship Fee: ¥3,00,000 | Max 1

» Sponsor logo on the approved exhibitor badge design or designated area.
 Sponsor recognition in the agreed digital sponsor listing.
+ Badge layout must retain required event identification details.

Badge printing and production are separate unless explicitly included.

MAIN SPONSORSHIP PARTNERSHIPS

Choose the level that matches your brand ambitions. Higher tiers receive broader visibility
and more promotional inclusions, while entry tiers provide a focused event association.

BRONZE SPONSOR
Sponsorship Fee: ¥3,00,000
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f«BRONZE

) SPONSOR 7

» Logo and website link in digital sponsor listing.
* (One social media sponsor acknowledgement.
= (Company name in post-event sponsor acknowledgement, where published.

|/r

SILVER SPONSOR
Sponsorship Fee: ¥4,50,000

* Logo and website link in digital sponsor listing.
* Upto 2 social media acknowledgements.

» Company profile in sponsor listing.

* Post-event acknowledgement.

GOLD SPONSOR
Sponsorship Fee: ¥6,00,000

» Logo on selected digital event materials.

« Company profile and website link in sponsor listing.
* Upto 2 social media mentions/posts.

* One event email inclusion.

* Post-event sponsor acknowledgement.




DIAMOND SPONSOR

Sponsorship Fee: Z7,50,000 . / Y

= High-visibility logo placement on selected digital matenals. - *!r DIAM DND
\I484 SPONSOR

-

* Logo on one agreed shared event branding placement, subject to availability.
+ Up to 3 social media mentions/posts.

* (One event email inclusion.

= Company profile and website link in digital sponsor listing.

= Post-event delivery evidence.

PLATINUM SPONSOR
Sponsorship Fee: ¥10,00,000 ARV

T\
 PLATINM )
MY/ sPONSOR A%

* Premium logo placement on selected event website and digital materials.
* Logo on agreed event backdrop or selected on-site branding, where available.
* Upto 3 social media sponsor mentions/posts.
* Up to 2 event email inclusions.

« One company or product spotlight.

» Prominent digital directory listing.

* Post-event delivery evidence.

TITLE SPONSOR

Sponsorship Fee: ¥12,00,000

+ Title Sponsor recognition, subject to approved naming format.

» Top-tier logo placement on selected event website and digital sponsor materials.

* Prominent logo placement on agreed main event branding/backdrop, where available.
* Upto 4 social media sponsor mentions/posts across agreed channels.

* Upto 2 inclusions in relevant event email campaigns.

* (One dedicated sponsor/company spotlight using sponsor-approved content.

* Priority sponsor listing in the digital event directory.

* Post-event proof pack with available links and photographs.




COMMERCIAL & DELIVERY TERMS

s

PLATFORM-ONLY SPONSORSHIPS

Water Bottle, Carry Bag and Exhibitor Kit fees
cover the sponsorship platform and approved
event association only. Sponsors supply products,
printing, packing, transpaort and replenishment.

DIRECTIONAL SIGNAGE

PRODUCTION

Printing, fabrication, installation, dismantling,
freight, storage and applicable taxes are excluded
unless expressly included in a signed quotation.

REGISTRATION COUNTER
One counter is included; additional counters

This package applies only to approved signage -
inside the exhibition centre. - require separate approval and charges.

°%e Sponsor must provide final artwork and company " Post counts are planned inclusions, not

3 details by the agreed deadline. Venue and event I guarantees of impressions, reach, clicks, leads
approvals apply. F=S gra ;;::;:nﬂglzwmls and dates are agreed in the
DATA PRIVACY AVAILABILITY

Placements depend on inventory, event layout,
venue permissions and written confirmation.
Category exclusivity is not included unless
separately agreed.

ﬁ Personal attendee/exhibitor data is not included. .
Enquiry capture, if approved, must be voluntary and y

compliant with applicable privacy requirements.

Payment
Sponsorship is confirmed only after written

w acceptance and agreement on payment terms.
Production must not be ordered before scope and
costs are approved.
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MEDIA DAY MARKETING
Sponsorships & Brand Partnerships

A professional platform for brand visibility
at B2B exhibitions.

READY TO PARTNE

") WITH US?

Choose the sponsorship level or individual asset
that best supports your marketing objectives.

Media Day Marketing will confirm availability,
placement, final deliverables and any production
costs in a written proposal.



ABOUT THE
ORGANIZERS:
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Media Day Marketing is a B2B event organizing firm working since 2016
with successful events like 6th edition of Truck Trailer and Tyre Expo, 3rd
edition of Auto Technika, Green Vehicle Expo, 2nd edition of Food Expo

and Dairy Expo. MDM will be stepping into the International Arena by
organizing the 8th Edition of Truck Trailer and Tyre Expo in Abu Dhabi in
2024 and a similar event in Istanbul, Turkey.

KRESMA established in 2014 as a non profit association is the only
association from Karnataka recognized by MNRE has been working
towards right regulatory framework and incentives for the players in the
Renewable energy sector keeping them updated policy changes both
state as well as central governments and at the same time providing the
right advise to the stake holders in reaching the maximum energy mix
thatis needed in the state.
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STALL CHARGES £t

SHELL SPACE BARE SPACE
Rs. 9500/- per sqm ($185) + GST Rs. 9000/- per sqm ($165) + GST

One Table, Two Chairs, 3 Spot Lights (9, 12) 4 Spot Lights (15, 18), Dust Bin, Electric Point, Fascia, Carpet.

Contact us:
Email: expo@mediaday.co.in
Mobile: +91-93414 73494 | 93421 85915 | 92486 69027

www.indiagreenenergyexpo.com




